SUMMER CLASSICS

®

2010 MEDIA KIT

MEDIA CONTACT:

ROBERT ROBINSON
DIRECTOR OF ADVERTISING AND
PUBLIC RELATIONS
ROBROB@SUMMERCLASSICS.COM
O 205-665-3002 X201

M 205-706-4644
WWW.SUMMERCLASSICS.COM




WELCOME

I AM PLEASED TO INTRODUCE WHAT'S NEW IN 2010 FOR SUMMER CLASSICS, THE BEST
SELLERS IN THEIR CLASS.

IT'S A NEW SEASON, WITH NEW CONTEMPORARY COLLECTIONS, VALUE PRICED
COLLECTIONS, NEW GREEN & WATERPROOF CUSHION FORMULA, A NEW DESIGNER CUSHION
PROGRAM AND A DIRECT IMPORT SISTER COMPANY CALLED PARKER JAMES.

IN TOUGH ECONOMIC TIMES, WE ARE STAYING POSITIVE AND WORKING HARD AS WE GEAR
UP FOR THE NEW YEAR.

SUMMER CLASSICS® IS CELEBRATING THIS NEW SEASON WITH THE ADDITION OF FIVE
ENTIRELY NEW COLLECTIONS AND AN EXPANDED FABRIC LINE AND CUSHION OPTIONS.
PART OF WHAT OUR DESIGNERS HAVE DEVELOPED FOR THIS YEAR INCLUDES THREE VALUE
PRICED DESIGNS CALLED SKYE (OCEAN" DESGINATED WICKER), AIRE (TUBULAR-WICKER
HYBRID) AND STRATA (WROUGHT ALUMINUM). ALL STILL FEATURE OUR EXCLUSIVE N-DURA®
COLORFAST TECHNOLOGY FOR GREATER UV RESISTANCE AND A GREATLY EXPANDED NUMBER
OF COLORES™ FABRIC COLORS AND COLOR COMBINATIONS FOR OUR CUSTOM CUSHIONS.

COME SEE OUR TWO NEW CONTEMPORARY COLLECTIONS. CIRCA'S BOLD ARCHES
AND CRYSTALLINE ARE BORN OF CLASSIC, MID-CENTURY MODERN DESIGN. HALO IS A
GRAPHICALLY LYRIC REINVENTION OF THE ADIRONDACK CHAIR. A PORTION OF HALO'S
PROCEEDS WILL GO TO OVARIAN CANCER RESEARCH.

BY POPULAR DEMAND, WE HAVE ADDED THE SEDONA DAYBED, LAGOS SECTIONAL
DEEP SEATING AND PALM SHUTTERBACK DESIGN IN A NEW COLOR.

MANY OF OUR DEALERS AND ALL OF OUR 11 COMPANY-OWNED RETAIL SHOWROOMS
WILL ALSO BE INTRODUCING THE SC HOME™ INDOOR LINE, AN INCREDIBLY UNIQUE,
EUROPEAN-INSPIRED OFFERING OF INDOOR CASE GOODS AND UPHOLSTERY.

WE LOVE TO MAKE OUR SHOWROOMS A PLACE WHERE PEOPLE FEEL AT HOME, AND
AS EDITOR AND PUBLISHER OF HEARTH & HOME MAGAZINE, RICHARD WRIGHT, SAID,
‘SUMMER CLASSICS IS ONE OF TWO OR THREE SHOWROOMS THAT YOU WANT TO GO INTO
BECAUSE YOU KNOW YOU ARE GOING TO SEE SOMETHING BEAUTIFUL AND ROMANTIC, THAT
YOU WOULD COVET AND WANT IN YOUR OWN HOME."

OUR HARD WORK HAS PAID OFF, AS SUMMER CLASSICS WAS AWARDED FOR THE
SECOND CONSECUTIVE YEAR “MOST FASHIONABLE RETAILER” AND “BEST OVERALL
MERCHANDISING, MULTISTORE” AND NOW “BEST USE OF ACCESSORIES” BY CASUAL LIVING
MAGAZINE FOR ITS 2009 MERCHANDISING AWARDS.

COME BY AND RELAX AWHILE,

@YY @IS

ROBERT ROBINSON, IDSA, AIGA

DIRECTOR OF ADVERTISING AND PUBLIC RELATIONS
(205) 706-4644

ROBROB@SUMMERCLASSICS.COM
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VIKING LEGEND DESCRIBES SCOTLAND'S ISLE OF SKYEAS THE WINGED ISLE, ROMANTICIZING
ITS MIST-LADEN AND MOUNTAINOUS SCENERY. OUR STACKABLE SKYE HAS CLOUDLIKE
CURVES AND IS FULLY WOVEN FOR WORRY-FREE COASTAL ENJOYMENT. MADE FROM A 6MM
HAND-WOVEN, FLAT, A#-dusa” RESIN. PATENT PENDING.
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. AIRE & STRAIA ™

W’RDUGHT ALUMINUM

DELICATE AND COMFORTABLE, THE STACKABLE AIRE CHAIR FEATURES DOUBLE WOVEN
PANELS OF 6MM HAND-WOVEN, FLAT, Adia" RESIN MADE TO CONFORM TO THE BODY.
‘“LIGHTER THAN AIRE’, THE STACKABLE STRATA CHAIR FEATURES COMPLEX BENDS IN
BEAUTIFULLY-RADIATING, ALUMINUM, SLATTED SEAT AND BACK. WHETHER YOU CHOOSE
WICKER OR METAL, EACH MASTERFUL PIECE BALANCES BOTH BEAUTY AND FUNCTION.
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AIRE CHAIR  CORT DINING  STRATA CHAIR
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CIRCA

RESIN WICKER & TUBULAR ALUMINUM
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BORN OF CLASSIC, MID-CENTURY MODERN DESIGN AND INVENTIVE, HALF-MOON
ALUMINUM EXTRUSIONS, THE BOLD ARCHES AND CRYSTALLINE FINISHES MAKE OUR CIRCA

SCULPTURE FOR THE HOME. WOVEN IN PEARLESCENT WHITE OR SATIN BLACK (/I[W
RESIN WICKER.
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& OTTOMAN



CURVILINEAR AND LYRIC, OUR HALO MAKES A HEAVENLY STATEMENT. DOUBLE WOVEN
PANELS OF STRETCHED, eA-dza” RESIN WICKER CONFORM TO THE BODY, IN PURE, CUSHION-
LESS FORM. EXCELLENT FOR COASTAL USE, A DIVINELY CONTEMPORARY ALTERNATIVE TO
THE ADIRONDACK CHAIR.

A PORTION OF THE PROCEEDS WILL GO TO CANCER RESEARCH IN HONOR OF SUSAN
LAMBETH WHO REPRESENTED SUMMER CLASSICS FOR 16 YEARS. SHE LOST HER THREE
YEAR FIGHT TO OVARIAN CANCER IN JANUARY OF THIS YEAR.

#2
BLACK WALNUT
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LAGOS, THE PORTUGUESE WORD FOR LAKE, IS AN ANCIENT MARITIME TOWN ON THE

SOUTHERNMOST POINT OF PORTUGAL. OUR LAGOS IS FULLY WOVEN, MARINE GRADE,
Nodera” RESIN 4MM HALF-ROUND RESIN WOVEN IN 4 INCH SQUARES OVER AN ALUMINUM

FRAME. DINING IS A 6X6 SQUARE WEAVE. PATENT PENDING.
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ON THE PERIMETER OF THE GRAND CANYON, ALONG THE WINDING COLORADO RIVER
SITS THE CITY OF SEDONA. OUR SEDONA IS A 1960'S REINTERPRETATION IN A #wa” RESIN
OF A MATERIAL CALLED SECA, WHICH WAS A REED USED TO ACHIEVE A BRAIDED, THICK
WICKER. SEDONA FEATURES AN OVERSIZED DAYBED AND OUR ROMANTIC EUROPEAN
HEIGHT DINING COLLECTION. MADE FROM A 8MM HAND-WOVEN, ROUND, 4wz RESIN.
PATENT PENDING.

#2 #9
BLACK PECAN
WALNUT

DAYBED



2010 OUTDOOR FABRICS & RUGS
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g%mmwz %w EXCLUSIVE
ALL WEATHER RUGS

FADE-RESISTANT « STAIN-RESISTANT « WORRY-FREE




N-DURA" COLOR FAST TECHNOLOGY

N-DURA" HYBRID ACRYLIC PAINT FINISHES AND RESIN WICKER IS A PROPRIETARY
POLYMER MATERIAL WITH COLOR PATTERNS UNIQUE TO SUMMER CLASSICS. N-DURA’
IS WEATHERPROOF AND WILL WITHSTAND FIVE YEARS IN DIRECT SUNLIGHT WITHOUT
FADING.

MORTISE AND TENON

MANY OF OUR TEAK PIECES UTILIZE MORTISE AND TENON CONSTRUCTION, AN ANCIENT
METHOD OF JOINING WOOD WITHOUT GLUES, LASHES OR METAL FASTENERS. THE FINISHED
JOINTS ARE SIMPLE, STRONG AND ELEGANT.

WROUGHT METAL

STRONG, LIGHTWEIGHT AND WEATHER-RESISTANT ALUMINUM TUBING IS CAREFULLY
BENT BY HAND TO ACCOMMODATE UNIQUE DESIGNS. CERTAIN PIECES ALSO INTEGRATE
EXTRUDED TUBING IN ORDER TO ACHIEVE A SPECIFIC STYLIZED LOOK. ALL ALUMINUM
FRAMES ARE CONSTRUCTED WITH SOLID, 360-DEGREE WELDS.

CAST METAL

CERTAIN PIECES, DUE TO THEIR COMPLEXITY OR BECAUSE OF THE AESTHETIC AND TACTILE
REQUIREMENTS OF THE DESIGNERS, ARE CREATED THROUGH CUSTOM CASTINGS. BASKET
WEAVE PATTERNS AND SHAPES WITH VARYING THICKNESSES ARE CAST IN ALUMINUM, WHILE
INTRICATE FLORAL PATTERNS ARE OFTEN CAST IN TRON.
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CONSUMER ADVERTISING

www.summerclassics.com/press/adArticles

SUMMER
CLASSICS
Fon Now . o™

- N
Stnbrella

SEE THIS AD IN
TRADITIONAL HOME
MAGAZINE

e - JUNE 2009
SEE OUR AD IN - SEE ALSO FEB-MAR, APRIL,

FLORIDA DESIGN MAGAZINE - FALL 2009

MAY, JUN-JUL
SEE ALSO WINTER, SPRING, SUMMER 2009

AR
SUMMER &%/CLASSICS

For Now axp... Foreven, ™

SEE THIS AD IN
GARDEN DESIGN - JULY 2009
SEE ALSO FEB, MARCH, APRIL,
May, JuLy

SEE THIS AD IN
COASTAL LIVING - JUNE 2009
ALSO APRIL, MAY, JUNE, JULY
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AWARDS

www.summerclassics.com/press/articles
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PRODUCT DESIGN

Presemed By

Heorth & Home magazines
i Annwol Vesto Awards Winners

Winner 6th VESTA Award in 8 years for the
14 Yacht Reclining Lounge Chair
in the Outdoor Furnishings Category

MERCHANDISING

‘-

2008 Merchandising Award winners named
Sumimer Classics receives 2008 Most Fashionable Retsiler award

- Ganusl L iving, S8 71400 AW
Staf at Casual Liing. along with mdusiny wiigrans, recently met 10 judoe fhe anmeal Manchandsing
Swards 3 compattion tiat recogrezas tha best in casual fumitura showmom displays snd

meschandising The winnars ara faatured in his month's saue. They an

Mot Fashionsble 2008 — Summer Classics

Biest Overall Marchardising mubisiens — Summer Classics

2008 & 2009 Most fashionable Retailer Award
2008 & 2009 Best Overall Merchandising multistore Award
2009 Best Use of Accessories Award

“Summer Classics was the hands down winner”
- Furn. Today 6/15/09

MARKETING MATERIALS

PUBLISHNG
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2008 pewter award, sheetfed business catalogs
2009 Bronze Award, sheetfed business catalogs
http://www.youtube.com/watch?v=IgW7GSUfK20



PRESS
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Summer Classics improves outdoor cushion designs - 4/20/2009

Casual Living Mobile

EDIT INVITES eNEWSLETTE!

Summer Classics improves outdoor cushion designs

Cushion features many innovations

-- Casual Living, 4/20/2009 9:18:00 AM

Outdoor lifestyle furniture manufacturer Summer Classics began shipping a new cushion formula in
mid-March.

The newly designed cushion features many innovations including an anti-microbial waterproof liner,
outdoor zippers, a new soft-standard of firmness in the foam/fiber mix and customizations options. All
of the innovations address top concerns identified through intensive market research concerning UV
resistance, water repellency, zippers and standard firmness.

Summer Classics quality control labs tests found the new cushion formulation responds better than the
previous design in all areas. To achieve this, Summer Classics worked with its suppliers to optimize
cushion formulation and construction insuring both comfort and durability. The company’s supplier
conducted 100,000 cycle pound tests of many constructions until the right formulation kept its shape
without pancaking out, while remaining soft enough to be comfortable.

“By changing the construction of our filler, the new cushion allowed a firm enough, soft enough sit that
keeps its resiliency over time,” said Angela Paumen, cushion plant general manager.

“The newly formulated prototypes underwent sit tests with our sales reps and many consumers,
resulting in a hands-down success over our competitors,” said Harold Hudson, Summer Classics vice
president of sales and marketing.

“Staying ahead of market changes is what makes us who we are," Summer Classics President Bew
White said. "We continually strive to make Summer Classics the standard of excellence for the
industry.”

Summer Classics adapts to handle challenging economy
SC Home to launch in August

By Kristine Ellis -- Casual Living, 6/1/2009

Believing manufacturers should be stepping up rather than pulling back in this economy in particular,
Summer Classics will introduce four new collections at the Chicago Preview Show — including its first
sling collection — as well as offer a new container program featuring collections under the Parker
James brand.

The manufacturer is adamant that a slow economy demands an aggressive response.

"It's been pretty disappointing to us that many manufacturers are not
attending premarket and are not planning any new collections or fabrics,"
said Bew White, president. "It seems in this challenging market we are in dire
need of product that will excite consumers to make purchases, and of
effective partnerships and strategies with dealers to increase sales volume."

In addition to the new collections, Summer Classics will introduce three table
and chair groups with opening price points to give dealers more flexibility to
draw in price-conscious consumers.

The new direct-import container program is also value oriented. Offered in
partnership with Parker International, it will include nine collections of metal,
woven and mixed materials.

Bew White

FURNITURE Today

Fresh designs, new programs draw interest at Casual
Preview Show

News Source: Furniture Today| Date: Aug 24, 2009
...Classics’ showroom included not only its own
introductions and SC Home indoor products, but the
launch of partner company Parker James with 10
container-only collections.
http://www.furnituretoday.com/article/329011-Fresh_
designs_new_programs_draw_int...

2009 Summer Classics named best selling line
in its class.

Video Debate: What Will
Happen to CIT?

Published: Thursday, 16 Jul
2009 | 2:38 PM ET

I

CNBC

By: Sabrina Bachai

Special to CNBC.com

A bankruptcy filing for CIT Group is likely, sources have told CNBC,
but the debate on whether CIT should receive a government bailout or
be allowed to fail is still up for discussion by many CEOs and financial
analysts.

CIT Failure Would Be Catastrophic:

“If CIT were to go under, | would be concerned for a [small business]
that only uses CIT. They’re invoicing every day, they're turning the
invoice over to CIT, and then they get the money right away. That's
the money that they use for their entire cash flow for their company. If
you turn [invoices] over to CIT and they can’t pay you because they
don’t have cash, and you’re getting ready to make payroll or a payable
... you can’t make that payroll.” - Bew White, president and CEO,
Summer Classics

http://www.cnbc.com/id/31941504/site/14081545




GREEN INITIATIVE

SUMMER CLASSICS
RECYCLING
CENTER

SUMMER CLASSICS 1S COMMITTED TO FURTHERING
ITS EFFORTS TO BECOME AN ENVIRONMENTALLY
RESPONSIBLE COMPANY. WE STRIVE TO MANUFACTURE ALUMINUM
PRODUCTS USING PROCESSES THAT HAVE THE LEAST
IMPACT ON THE ENVIRONMENT WHILE INCREASING
THE LIFESPAN OF OUR OUTDOOR FURNITURE, WHICH
ALREADY EXCEEDS INDUSTRY PERFORMANCE AND
QUALITY STANDARDS. SUMMER CLASSICS IS EVER-
MINDFUL OF ITS RESPONSIBILITY TO PROTECTING THE
ENVIRONMENT.

CURRENT EFFORTS INCLUDE THE USE OF NANO-

CERAMIC FINISHING TECHNOLOGY, WHICH REQUIRES

LESS ENERGY BY UTILIZING COLD-WATER WASH SYSTEMS

AND EMPLOYS CHEMICALS THAT ARE BOTH NON-TOXIC AND REUSABLE, THEREBY ELIMINATING ANY
HARMFUL WASTE. OUR RESIN AND ALUMINUM PRODUCTS ARE 100% RECYCLABLE AND ALL PRE-
CONSUMER RESIN AND ALUMINUM SCRAPS PRODUCED DURING MANUFACTURING ARE RECYCLED
ON-SITE. ADDITIONALLY, THE POWDER COAT PAINTS USED IN ALL PROCESSES ARE RECYCLABLE AND
REUSED DURING FINISHING.

SUMMER CLASSICS WILL CONTINUE TO EVALUATE AND IMPROVE ITS MANUFACTURING PROCESSES

AND BUSINESS PRACTICES TO SUPPORT A GLOBAL EFFORT TO CONSERVE AND PROTECT THE WORLD
IN WHICH WE LIVE.

MEDIA CONTACT

MEDIA MAIL

ROBERT ROBINSON SUMMER CLASSICS, INC.
DIRECTOR OF ADVERTISING AND 3661 HIGHWAY 25 SOUTH
PUBLIC RELATIONS MONTEVALLO, AL 35115
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O 205-665-3002 X201
M 205-706-4644 WEB
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